MetLife and Nayya Team Up to Deliver Enhanced Employee Benefits Experiences

With nearly half (45%) of U.S. employees not fully understanding their benefits package, the new collaboration aims to increase benefits comprehension and yearlong utilization through a personalized approach.

October 17, 2023 08:00 AM Eastern Daylight Time
NEW YORK--(BUSINESS WIRE)--Today MetLife announces a new strategic relationship with Nayya, a leading digital platform provider of benefits decision support and engagement, whereby MetLife will become the exclusive insurance carrier to offer Nayya's capabilities to employers with more than 1,000 U.S. employees on a go-forward basis. By expanding its standard offering to include Nayya’s artificial intelligence-powered solution, MetLife will deliver enhanced benefits experiences to millions of individuals empowering today's workforce to make the most of employer offerings by choosing and using benefits that support their individual and evolving needs.

“While employees recognize the need for benefits, our research shows there are key barriers to employees’ understanding of what benefits are offered, how they can be used during critical moments and also year-round to support their personal needs and financial goals”
This announcement comes on the heels of MetLife’s latest U.S. Employee Benefit Trends Study research which found nearly half (45%) of today’s workforce say there are elements of their benefits packages they don’t fully understand. Lack of comprehension detracts from the major role benefits play in supporting the employee experience as 62% of employees say understanding how to use their benefits would give them a greater sense of overall stability and half (50%) say having it would make them more loyal to their employer.

“While employees recognize the need for benefits, our research shows there are key barriers to employees’ understanding of what benefits are offered, how they can be used during critical moments and also year-round to support their personal needs and financial goals,” says Bradd Chignoli, senior vice president, National Accounts & Financial Wellness at MetLife. “Our work with Nayya will empower employees to make informed decisions and provide educational guidance to understand the value and increase use of their employer-provided benefits.”

As a leading provider of employee benefits in the U.S., MetLife’s relationship with Nayya complements its larger strategy to deliver simplified and holistic benefits experiences. Nayya’s benefits decision support and year-round engagement solutions will be offered at no cost to companies with more than 1,000 U.S. employees and be fully integrated within MetLife’s Upwise platform. In addition, MetLife will continue to work with other platforms that work with their customers and brokers.

“Through a mix of vision, culture and technology, MetLife and Nayya are embracing the challenges around benefits engagement and comprehension by joining best-in-class products with best-in-class consumer experiences,” says Sina Chehrazi, CEO & Founder of Nayya. “This collaboration couldn’t come at a more critical time to support today’s employees’ holistic health. Together, we’re paving the way to deliver on the full promise and potential of the U.S. benefits industry.”
Nayya uses individual's information permissioned by users, gathered through a streamlined interface, and artificial intelligence algorithms to provide tailored and actionable recommendations across a full range of benefits including medical, dental, vision, life, disability and accident & health, pet insurance, health spending accounts, identity protection and legal plans, while considering how these products holistically work together. In addition to benefits decision support, Nayya provides ongoing engagement to educate individuals and drive value of benefits throughout the year, providing proactive notifications and claims-based opportunities. MetLife and Nayya will begin demonstrating the two firms’ capabilities with customers and brokers in the first quarter of 2024.

https://www.metlife.com/about-us/newsroom/2023/october/metlife-and-nayya-team-up-to-deliver-enhanced-employee-benefits/


Cigna to pay $172 million to settle charges it overcharged Medicare Advantage plans
OCTOBER 2, 2023 / 5:44 PM / MONEYWATCH

Health insurance giant Cigna will pay more than $172 million to settle federal claims that it knowingly submitted false diagnosis codes under the federal Medicare Advantage program.

Federal prosecutors alleged in a lawsuit last year that Cigna submitted inaccurate and untruthful codes for Medicare Advantage between 2016 and 2021. The U.S. Department of Justice said in a statement Saturday that Cigna violated the False Claims Act by failing to delete or withdraw incorrect codes. 

"Cigna knew that these diagnoses would increase its Medicare Advantage payments by making its plan members appear sicker," said Damian Williams, U.S. Attorney for the Southern District of New York. "The reported diagnoses of serious and complex conditions were based solely on cursory in-home assessments by providers who did not perform necessary diagnostic testing and imaging."

Medicare Advantage Plans, sometimes called "Part C" or "MA Plans," are offered by private companies approved by Medicare. The program is mainly for Americans 65 and older. More than half of the nation's Medicare beneficiaries are in Medicare Advantage, and the federal government pays private insurers more than $450 billion a year for health coverage, according to Michael Granston, the DOJ's deputy assistant attorney general.

In one example, federal prosecutors said Cigna submitted reimbursement documents for patients who are morbidly obese but did not submit medical records that showed their body mass index being above 35, which is a requirement for that particular diagnosis code. 

Cigna said the settlement with the government resolves a long-running legal case and "avoided the uncertainty and further expense" of a drawn-out legal battle. Cigna also said it will enter a corporate-integrity agreement for five years with the Department of Health and Human Services' inspector general office. That deal is designed to promote compliance with federal health program requirements.

The settlement comes as Cigna faces a class-action lawsuit that accuses the company of using an algorithm called PxDx to save the insurer money by denying certain medical claims. The system also reduces the company's labor costs by cutting the time needed by doctors to look at each claim, according to the lawsuit.

https://www.cbsnews.com/news/cigna-insurance-settlement-172-million/




Highmark's United Concordia wins five-year, $3 billion dental contract
OCT 24, 2023
Highmark Inc. subsidiary United Concordia Companies Inc. has been awarded a five-year contract worth more than $3 billion to administer the dental program for nearly 1.8 million active military service members, National Guard and Reserve and their families.
The new contract to administer the Department of Defense TRICARE Dental Program — the biggest single-carrier dental plan — goes into effect in December 2024. Highmark’s TDP line of business is supported by more than 200 United Concordia employees near Harrisburg and across the country.

https://www.post-gazette.com/business/healthcare-business/2023/10/24/highmark-inc-united-concordia-companies-dental-contract-tricare/stories/202310230067


Beam Benefits raises $40M at increased valuation despite tough VC climate
 Beam Benefits has raised $40 million at an increased valuation – contrary to national VC trends – to speed growth and product development for its suite of digitally-powered employee benefits for small and medium businesses.
The Series F increases Beam's valuation by 25% – although the total was not disclosed – since an $80 million round two and a half years ago, according to a news release. The Columbus insuretech has raised a cumulative $200 million over 12 years.

The round was led by existing investor Georgian, and is set to put Beam on track to grow its revenue 40% year-over-year with its expanded benefits portfolio and continued investment in new platform capabilities.

Over the past 18 months, Beam has launched six new benefits products and plans to add more in-demand products in the future.

Alex Frommeyer, Beam’s co-founder and CEO, said: “Our most recent funding is an incredible accomplishment, especially in the face of today’s economic headwinds, and marks a significant step forward in our company’s aggressive growth plans.”

Formely known as Beam Dental, the organization was launched in 2012 as a full stack dental company that looked to incorporate dental hygiene behavior into policy pricing.
Since then, the Columbus-headquartered firm has turned its expertise to a full portfolio of ancillary employee benefits.
Through their intuitive digital platform, self-service tools, AI-powered underwriting, and unique Beam Perks program, Beam delivers a simple, smart, and wellness-focused experience for brokers, employers, and members.

https://www.bizjournals.com/columbus/inno/stories/fundings/2023/09/20/beam-benefits-up-round-40m.html
Delta Dental of California and Affiliates' First Female CEO Announces Leadership Team

SAN FRANCISCO, Oct. 11, 2023 /PRNewswire/ -- Delta Dental of California and affiliates today announced updates to its leadership structure to align with the promotion of Sarah Chavarria to chief executive officer (CEO), upon the retirement of current CEO Mike Castro, effective Jan. 1, 2024.
[image: Headshot of Sarah Chavarria]
Headshot of Sarah Chavarria
In her new role as the first female CEO of Delta Dental of California and affiliates, Sarah Chavarria's executive leadership team will include:
· Alicia Weber, executive vice president and chief financial officer
· Mike Hankinson, executive vice president and chief legal and compliance officer
· Jennifer MacGilvray, executive vice president and chief quality officer
· Earl Parker, executive vice president and chief operations officer
· Dominic Titcombe, executive vice president and chief information officer
· MohammadReza Navid, executive vice president and chief relationship and business development officer
· Brian Sherman, executive vice president and chief people officer
· Kurt Schroeder, executive vice president and chief marketing and communications officer
· Jennifer Cheles, vice president of strategy integration
· Marianne Ortiz, president of Delta Dental of Puerto Rico
Sarah Chavarria has served as president since 2022 and has led the Operations, Technology, People, Growth, Marketing and Communications divisions in her six years at the organization.
"These organizational changes will foster strong, focused connection and collaboration among our teams and help us continue to provide access to quality oral health care for the more than 45 million people who depend on us," said Sarah Chavarria, incoming chief executive officer. "As we look to the future with this new structure, I believe we are more prepared than ever to take exceptional care of the stakeholders with whom we partner and serve."
https://finance.yahoo.com/news/delta-dental-california-affiliates-first-140000674.html


Delta Dental Awards $725,000 to Programs Working to Drive Greater Diversity
October 11, 2023

Today, as part of its Driving Greater Diversity in the Oral Health Workforce campaign, the Delta Dental Institute announced the inaugural award recipients of over $700,000 from the Delta Dental Oral Health Diversity Fund, the first national investment fund focused on ensuring more school-aged children from historically underrepresented groups consider careers in oral health. The four awardees are: Diversity in Dentistry Mentorships, the Hispanic Dental Association, NAF, and the Society of American Indian Dentists.

“As the nation’s oral health leader and its largest oral health philanthropist, Delta Dental embraces the opportunity to address the needs of the diverse communities we serve and to contribute to more equitable health outcomes,” said James W. Hutchison, president & CEO of Delta Dental Plans Association. “Our inaugural group of awardees will help ensure our future dental professionals more closely represent the communities they serve, so that all Americans can have better oral and overall health.”

Research has shown that racial and ethnic diversity among health professionals is linked to better patient satisfaction and improved health outcomes. However, the current oral health workforce does not reflect that diversity; fewer than 10% of dentists are Black or Hispanic, while those same groups comprise more than 30% of the U.S. population.

The funded programs propose innovative ways to address the barriers that underrepresented populations face in seeking oral health careers.

The inaugural award recipients of the Delta Dental Oral Health Diversity Fund are:

Diversity in Dentistry Mentorships, whose Diversify Dentistry Youth Summit, offers high school students from underrepresented racial and ethnic backgrounds hands-on experiences, educational insights, and mentorship to inspire them to consider a career in dentistry. The Diversify Dentistry Youth Summit toolkit will be expanded to serve as a guide for dental schools to host similar events.

Hispanic Dental Association, whose program, BOLD: Building Our Leaders in Dentistry, is a pre-dental school mentorship program designed to introduce dentistry as a career option to students and influence more underrepresented minorities to enter the profession. Outreach presentations and workshops will be geared toward Head Start, elementary school, high school, and undergraduate students.
NAF, whose program, Promoting Oral Health Pathways, will be a newly-established curriculum within their Academy of Health Sciences. This new program will include authentic, project-based learning activities that can be applied to solve challenges impacting a student’s career field or community, along with opportunities to take part in immersive, work-based learning with experts while developing skills to make informed decisions about their futures.

Society of American Indian Dentists, whose program, Telling the Story of a Path to Dentistry: Connecting AI/AN Dentists with AI/AN Youth, will address the lack of dentist role models in American Indian/Alaska Native (AI/AN) communities. Volunteer AI/AN dentists, armed with tailored materials, will present to Native students in their community high schools, sharing their unique journeys to becoming dentists, and inspiring more Native youth to consider and work toward a career in dentistry.

“By investing in organizations that are building opportunities for youth from diverse communities to consider and prepare for a career in oral health, Delta Dental aims to close an important gap in the oral health workforce and improve health equity,” said Jason Daughn, Delta Dental Plans Association’s chief public affairs officer on behalf of the Delta Dental Institute. “We were impressed by the passion and creativity of the applicants to the Delta Dental Oral Health Diversity Fund and look forward to supporting our awardees.”

The next round of applications for the Delta Dental Oral Health Diversity Fund will open in the Spring of 2024; please visit www.deltadentalinstitute.com/fund to learn more.

About the Delta Dental Oral Health Diversity Fund

The company has established the first national Oral Health Diversity Fund. This industry-leading fund makes targeted investments in comprehensive solutions, innovative pilots, and scalable models that inspire school-aged children from historically underrepresented groups to pursue a career in oral health. Visit www.deltadentalinstitute.com/fund to learn more.
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